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8 GOLFSCOTLAND

NNOVATION

New technology is
helping golfers to make
the most of their game

- EW technology is helping to

| revitalise the ancient game of
golf in Scotland by opening the
¢ sport up to more people than
ever before.

™ When Scots first began to play the
game centuries age it was with wooden
clubs and wooden balls but thankfully
improvements in designs and materials
have transformed the game.

Innovations such as new trolleys and
buggies are being made with the
aim of heiping golfers enjoy their
game, while some products
claim to improve performance.

There is a revolutionary
new golf ball containing
graphene — 200 times stronger
than steel and tougher than
diamond. The makers claim it
¥ a technological game changer
as it adds strength to the outer core
of the ball, helping players to deliver
more speed and less spin. For golfers
who struggle to produce a smooth shot,

a newly available training aid called the
Elex Putter, could help as it has a graphiie
shaft that flexes if not struck with a
smooth tempo.

Even more technological are
rangefinders which show how far a player
is from a hole — Swing by Swing is a frée
app that is becoming popular. Or there’s

a laser rangefinder on the
market which gives a colour

view of up to 1,000 yards incltding

the pin, green and bunkers. Accurate
within three yards, the rangefinder can
help a golfer decide which clubs to use
and it saves time walking the course to
find out how far it is to the hole.

Smart watches could also help improve
a golfer’s game. As well as giving heart
rate data and daily activity iracking, they
can show distances from each green as
well as hazards. They also boast a digital

scorecard and can record
shot distances for post-game
analysis.

REAL-TIME SHOTS
Instant performance data can
be gleaned from a real-time
shot tracking gadget that can be
attached to the end of a golf club. It
gives advice on what went
right and what needs
improvement. For days
when the weather is too

FAST TRACK: While new buggies sase comfort,
many gadgsis claim to enhance periormance.
Gourock Golf Club, inset, offers virlual games.

bad for the course or there isn’t time fora

round, virtual reality could be the answer.

Originally available on PlayStation, the
Golf Club video game has been launched
as a VR game which allows access to
130,000 courses. There is a 3D swing
analyser, range finder, multiplayer mode
and ghost play for the competitive player.

Scottish clubs are making use of new
technology to increase membership.
Gourock Golf Club, for example, has
a state-of-the-art simulator housed in a
spacious, new, purpose-built facility,

The £200,000 development allows tsers
to play a virtual rotnd at famous courses
all over the world and is not enly forthe
benefit of club members but the entite
community, including schools, youth
groups and organisations for the disabled.

Anyone under the age of 18 can play
free of charge as one of the main aims
is to revitalise the youth game — while a
new £290 country membership is on offer
for those living mroe than 20 miles away.

It has all been funded by granis of
£80,000 from the European Union
supportec Scottish Rural Development
LEADER programime, £10,000

from the Big Lottery’s Awards for
All Scotland scheme with the rest
coniributed through sponsoship.

“It’s exceeded our expectations,”
said the club’s general manager
Allan Warwick. “Tt’s very

sophisticated and the level of
“technology is fantastic.”




